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Xpert of the month

I've bsen with XING, formerly known as openBL, simce 2004, bat I've only bean
wffectively and «Siciently using XIMG sinca 200E. M'm a coach, speaker and marager
by tradae, and mairly focus on HR, marksting and events. This makss ms an ideal
candidate for XING. and since 2008 ['ve orgarized & nember of seccassful events for
peopls interesiad in coaching

We've alroady had 1,500 pecple attend our ewvents to date, and we've lready held an event in Austria,
with Switzerland to follow in 2011 and other irternaticnal verses im 2012, We sat up our Coadhing
Comeantion group on XING in 2008, and row have 5,200 members thera.

bz one of the bast-known coachas in the DACH region | have & lot to do with fraining and my various
= wotivities and media appsarances caught the atiention of XIMG, who
asked me to meoderate the Further Edwcation group in 2009, Since
A" that tima, the group has grown and now kas 22,100 membars, with
topics oferad and discussed in both German and Erglish. The group
covers the entire further edwcation spectrum, and | try 1o grab
attention to certain fopics submitted by membars or faatwnes we post
curselves. The Enterprise fanclions are & real halp in this mgard, and
I'm proud of the numker of pecpls who rad the fems we post. Dur
@im is to ensure that the growp grows while making sare that the quality of the comtant does mot
detericrata.

| v and breathe coaching as | relish the ides of working with people and sxpaeriencing positive changes
in their frees. s a speaker, | mainly pressnt two fopics: Courage and metivation. Here you just need to bs
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| yourself as this is the key to being happy in ¥ and achisving success. | always try to
mest intsrview partmiers on @n equal playing fisld and treat them with respect and 2
Fwithy portion of humor. | have also branched out in bwo other directions: Event
managemsnt im which Coaching Convention organizes betwean B0 and 100 swents
wach ywar, and marksting mamagemant.

Pzople, companies and organizations are all trying to get ahsad, and generally uss
marketing to do so. | consider marketing to be 2 question of managemant, tailomnd o
the customer's reguiremsnts and budgst.

&ll of this experience is put to goed use in my work as an Xpert Ambassador. | gensrally spend about 1
to 2 hows a day on the ¥ING platfiorm because | enjoy usirg it o do
lbusiness within a growing ervircamsnt.

My aim is to hawe 100000 membars in the Further Education group in
fowr years’ time a5 it's something that should be of interest to sveryons.
On top of that we will continus organizing various online and offline
gat-togethars to promots interaction with cne another.




